
 

WORKSHOP ON 19TH May 2009 AT LA VILLETTE HOTEL 

KEY POINTS OF CHOSEN STRATEGY 
GROUP NAME: ALLSORTS 

 KEY ACTION POINTS 

1 Reduce Impact of Traffic. 

Paid parking and pedestrian priority seafront. 

Improved public transport link between Bridge and Town. Expand bus 

service to make it usable for commuters. 

Also, improve cycle facilities using dedicated lanes divorced from roads. 

2 Sports facilities for All Age Groups. 

Provide community centres near population centres. 

Places for young people 9e.g. skate parks) – not hidden away – youth 

outreach in car parks where they hang out. 

Incorporate public spaces in housing developments. 

3 Housing. 

Provision in built-up areas around existing centres with facilities and 

employment (live-work) to improve public transport links. 

Develop Belle Greve Bay and build on piers in town. 

Provide new/maintain Open Market opportunities. 

4 Encourage Activity in Town. 

New residential units in central areas of Town. Re-use retail buildings e.g. 

in Old Quarter of Town. 

Ensuring commercial viability is maintained. 

Review Leale’s Yard and over provision of retailing space. 

5 Improving Public Areas. 

Public/private financing. 

Enhancement of public areas adjacent to beaches and amenity areas e.g. 

Cobo and appearance of recycling facilities. 

 OTHER POINTS CONSIDERED 

 Schools – rationalise provision? 

Waste water treatment – is it necessary? 

Airport – should it be relocated? 

 


